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SEAT sales jumped 36% in Germany and Austria in 2009
· The Company sold 336,000 vehicles worldwide, down 8.6% from 2008

· Spain’s market share remained stable despite downturns in the sector

· The UK, France, Czech Republic and Mexico also posted a rise in registrations

SEAT’s sales rose sharply in 2009 in Germany (by 36.1% to 56,182 units) and Austria (by 36.6% to 14,252 units). However, worldwide sales of the Spanish brand totaled 336,000 units, which is 8.6% down from the previous year. Although Spain is its main market, the net figure was 18% lower than the year before. Despite this, SEAT maintained its market share of 8.7% in Spain.

New car registrations also went up in the UK and France, two of Spain’s other main markets, where sales reached 29,987 (up 2.0%) and 36,753 units (up 0.6%) respectively. Another increase was seen in the Czech Republic, with a total of 2,535 cars registered (+4.1%). Outside Europe, sales increased dramatically in Mexico, with an increase of 19.3%, or a total of 15,588 new car registrations.

Text in the SEAT Media Center on Internet (http://media.seat.com) 03/10
For further information contact Serafí del Arco (serafi.delarco@seat.es), telephone 93 708 5869
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SEAT S.A. Comunicación Autovía A-2, Km. 585, 08760 Martorell (Barcelona), España

Tel: (34) 93 708 5369 Fax: (34) 93 708 5504 E-Mail: prensa@seat.es  http://media.seat.com
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